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Managing Operations Throughout Global Supply Chains Essila, Jean C. 2019-06-14 Globalization has made both
operations and supply chains more complex than ever before. Inputs are sourced from many locations all over the
world to serve different needs and market segments throughout the planet, making it a global challenge that
necessitates a global strategic response. Managing Operations Throughout Global Supply Chains is a crucial
academic resource that discusses concepts, methodologies, and applications of emerging techniques for operations and
supply chain management processes that promote cost efficiency. While highlighting topics such as global operations,
resource planning, and business forecasting, this publication explores how organizations manage the procurement of all
necessary resources at every stage of the production cycle from the original source to the final consumers. This book
is ideally designed for researchers, academicians, practitioners, professional organizations, policymakers, and
government officials.
Digital Business and E-Commerce Management Dave Chaffey 2014-08-29 This text offers a comprehensive introduction
to the theory and practice of e-business and e-commerce management. The author, Dave Chaffey, brings his trademarks of
authority, clarity of expression and teaching expertise to bear on a subject in which he actively lectures and consults.
Popular for its cutting-edge and contemporary coverage, this text offers an international approach and a good
balance between the technical and managerial topics of central importance to developing an understanding of this
subject. Developed for students studying e-business or e-commerce at undergraduate or postgraduate level, and also
used by many business managers, this is the essential text to keep pace with technology, strategy and implementation.
E-commerce Kenneth C. Laudon 2016 For undergraduate and graduate courses in business. Understanding The Vast And
Expanding Field of E-Commerce Laudon's E-Commerce 2016: Business, Technology, Society emphasizes three driving
forces behind the expanding field of e-commerce: technology change, business development, and social issues. A
conceptual framework uses the templates of many modern-day companies to further demonstrate the differences and
complexities in e-commerce today. An in-depth investigation of companies such as Uber, Pinterest, and Apple kick-off the
course while preparing students for real-life scenarios. In the Twelfth Edition, Laudon and Traver add new or update
existing case studies to match developments in the e-commerce field as they exist in today's tech world. They built in
additional video cases for each chapter, making the material even more accessible to students as they prepare for their
future roles in business.
INFORMATION technology issues & challenges Editor: V K Jain 2009
E-Business and E-Commerce with Onekey Webct Access Card Dave Chaffey 2004-08-01 This Online Course Pack
consists of E-Business and E-Commerce by Dave Chaffey (ISBN: 0273683780), plus access to a Pearson Online Course
(ISBN: 0273700588). The second edition of E-Business and E-Commerce Management builds on the excellent coverage
and balanced approach of the first edition. Drawing on perspectives and models from disciplines as diverse as information
systems, strategy, marketing, operations and human resources management, this new edition also features increased
coverage of legal and regulatory issues, not-for-profit organisations and a wider range of international case studies.
A comprehensive assessment of the management issues faced in implementing e-business solutions, this book is suitable for
students or practitioners of e-business, e-commerce or e-marketing at any level. Each chapter contains management
issues, activities and answers, case studies, questions for debate, self-assessment exercises, discussion, essay and exam
questions, further reading, web links and more.
Web-Based Learning Solutions for Communities of Practice: Developing Virtual Environments for Social and
Pedagogical Advancement Karacapilidis, Nikos 2009-07-31 " "This book provides readers with an up-to-date research
manual in developing innovative and effective learning systems using web-based technologies"--Provided by publisher.
E-Commerce 2019 Kenneth C. Laudon 2019-01-31 Revised edition of the authors' E-commerce 2018, [2017]
Applying Business Intelligence Initiatives in Healthcare and Organizational Settings Miah, Shah J. 2018-07-13 Data
analysis is an important part of modern business administration, as efficient compilation of information allows
managers and business leaders to make the best decisions for the financial solvency of their organizations.
Understanding the use of analytics, reporting, and data mining in everyday business environments is imperative to the
success of modern businesses. Applying Business Intelligence Initiatives in Healthcare and Organizational Settings
incorporates emerging concepts, methods, models, and relevant applications of business intelligence systems within
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problem contexts of healthcare and other organizational boundaries. Featuring coverage on a broad range of topics
such as rise of embedded analytics, competitive advantage, and strategic capability, this book is ideally designed for
business analysts, investors, corporate managers, and entrepreneurs seeking to advance their understanding and
practice of business intelligence.
Education on Digital Cultural and Social Media Dr. S. Saileela and Dr. S. Kalaivani
Research Anthology on Decision Support Systems and Decision Management in Healthcare, Business, and Engineering
Management Association, Information Resources 2021-05-28 Decision support systems (DSS) are widely touted for
their effectiveness in aiding decision making, particularly across a wide and diverse range of industries including
healthcare, business, and engineering applications. The concepts, principles, and theories of enhanced decision making are
essential points of research as well as the exact methods, tools, and technologies being implemented in these industries.
From both a standpoint of DSS interfaces, namely the design and development of these technologies, along with the
implementations, including experiences and utilization of these tools, one can get a better sense of how exactly DSS
has changed the face of decision making and management in multi-industry applications. Furthermore, the evaluation of
the impact of these technologies is essential in moving forward in the future. The Research Anthology on Decision
Support Systems and Decision Management in Healthcare, Business, and Engineering explores how decision support
systems have been developed and implemented across diverse industries through perspectives on the technology, the
utilizations of these tools, and from a decision management standpoint. The chapters will cover not only the
interfaces, implementations, and functionality of these tools, but also the overall impacts they have had on the
specific industries mentioned. This book also evaluates the effectiveness along with benefits and challenges of using
DSS as well as the outlook for the future. This book is ideal for decision makers, IT consultants and specialists,
software developers, design professionals, academicians, policymakers, researchers, professionals, and students
interested in how DSS is being used in different industries.
MKTG Charles W. Lamb 2020-04-20 MKTG from 4LTR Press connects students to the principles of
marketing—bringing them to life through timely examples showing how they’re applied at the world’s top companies
every day. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
E-Business and E-Commerce with Onekey Blackboard Access Card Dave Chaffey 2004-08-01 This Online Course Pack
consists of E-Business and E-Commerce by Dave Chaffey (ISBN: 0273683780), plus access to a Pearson Online Course
(ISBN: 0273700596). The second edition of E-Business and E-Commerce Management builds on the excellent coverage
and balanced approach of the first edition. Drawing on perspectives and models from disciplines as diverse as information
systems, strategy, marketing, operations and human resources management, this new edition also features increased
coverage of legal and regulatory issues, not-for-profit organisations and a wider range of international case studies.
A comprehensive assessment of the management issues faced in implementing e-business solutions, this book is suitable for
students or practitioners of e-business, e-commerce or e-marketing at any level. Each chapter contains management
issues, activities and answers, case studies, questions for debate, self-assessment exercises, discussion, essay and exam
questions, further reading, web links and more.
E-Business and E-Commerce Management Dave Chaffey 2007-01 In the third edition of E-Business and E-Commerce
Management, leading authority Dave Chaffey brings the most up-to-date academic thinking and professional practice
together in one place.This bestselling text covers all aspects of e-business - focusing on sales and marketing, as well
as detailing procurement, supply chains, and the legal and security considerations. Developed for students studying ebusiness and e-commerce at undergraduate or postgraduate level, and also used by many business managers, E-Business
and E-Commerce Management is the essential text to keep pace with technology, strategy and implementation.
Plunkett's E-Commerce & Internet Business Almanac 2008 Plunkett Research Ltd 2008-03 This new almanac will be
your ready-reference guide to the E-Commerce & Internet Business worldwide! In one carefully-researched volume,
you'll get all of the data you need on E-Commerce & Internet Industries, including: complete E-Commerce statistics and
trends; Internet research and development; Internet growth companies; online services and markets; bricks & clicks and
other online retailing strategies; emerging e-commerce technologies; Internet and World Wide Web usage trends; PLUS,
in-depth profiles of over 400 E-Commerce & Internet companies: our own unique list of companies that are the leaders in
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this field. Here you'll find complete profiles of the hot companies that are making news today, the largest, most
successful corporations in all facets of the E-Commerce Business, from online retailers, to manufacturers of
software and equipment for Internet communications, to Internet services providers and much more. Our corporate
profiles include executive contacts, growth plans, financial records, address, phone, fax, and much more. This
innovative book offers unique information, all indexed and cross-indexed. Our industry analysis section covers business
to consumer, business to business, online financial services, and technologies as well as Internet access and usage
trends. The book includes numerous statistical tables covering such topics as e-commerce revenues, access trends,
global Internet users, etc. Purchasers of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key information, addresses, phone numbers and executive
names with titles for every company profiled.
Business Information Systems: Technology, Development and Management for the E-Business with Business Information
Systems Generic Occ Pin Card Dave Chaffey 2003-02-01 Information technology is at the centre of today's business
environment. The increasing importance of e-commerce and the integration of information systems in all areas of a
business means it is crucial for managers to understand and implement IS (information systems). This major text, now in
its second edition, provides the skills and knowledge necessary to choose the right systems, And to develop and manage
them effectively. This Value Pack includes student access to a dynamic Online Course, specially created to facilitate
active learning. Perfect for instructors wanting to deliver more of their course content via the Web, enrich their
students' learning experiences using cutting-edge technology, and/or reach more students via distance learning. This
ready to use material is available specially referenced to your textbook.
Electronic Commerce in Small to Medium-sized Enterprises Nabeel A. Y. Al-Qirim 2004-01-01 This work addresses
eCommerce issues in small to medium-sized enterprises (SMEs) in a global setting. It covers issues that are of importance
to researchers, students, and professionals interested in the eCommerce field in SMEs.
Developmental Issues in Contemporary India M. R. Biju 2010
The Global Woman’s Impact on E-Commerce Chizoma C. Nosiri 2019-04-24 As part of the group that leads the
consumer world, the global female consumer’s perspective and complaints to Western corporations through computermediated communication tools is inefficient. This elevation of online communication conflict brings with it multiple
intimidations and tests the global female’s confidence.
Introduction to Electronic Commerce Efraim Turban 2011 Previous ed.: published as Introduction to e-commerce. 2003.
E-Business and E-Commerce with Onekey Coursecompass Access Card Dave Chaffey 2004-08-01 This Online Course
Pack consists of E-Business and E-Commerce by Dave Chaffey (ISBN: 0273683780), plus access to a Pearson Online
Course (ISBN: 027370060X). The second edition of E-Business and E-Commerce Management builds on the excellent
coverage and balanced approach of the first edition. Drawing on perspectives and models from disciplines as diverse as
information systems, strategy, marketing, operations and human resources management, this new edition also features
increased coverage of legal and regulatory issues, not-for-profit organisations and a wider range of international
case studies. A comprehensive assessment of the management issues faced in implementing e-business solutions, this book
is suitable for students or practitioners of e-business, e-commerce or e-marketing at any level. Each chapter contains
management issues, activities and answers, case studies, questions for debate, self-assessment exercises, discussion,
essay and exam questions, further reading, web links and more.
The Complete E-Commerce and E-Business Web Edition Training Course Deitel and Associates Staff 2001-01
Emarketing Excellence Dave Chaffey 2013-03-05 Now in its fourth edition, the hugely successful Emarketing
Excellence is fully updated; keeping you in line with the changes in this dynamic and exciting field and helping you create
effective and up-to-date customer-centric e-marketing plans. A practical guide to creating and executing e-marketing
plans, it combines established approaches to marketing planning with the creative use of new e-models and e-tools. This
new edition seamlessly integrates social media technology like Facebook check-in, social networking, tablets and mobile
applications into the mix, demonstrating how these new ways to reach customers can be integrated into your marketing
plans. It also includes brand new sections on online marketing legislation and QR codes, plus an expanded section on
email marketing, the most commonly used e-marketing tool. Offering a highly structured and accessible guide to a
critical and far-reaching subject, Emarketing Excellence 4e provides a vital reference point for all students of business
or marketing and marketers and e-marketers involved in marketing strategy and implementation and who want a
thorough yet practical grounding in e-marketing.
E-Commerce: Business, Technology, Society, 4/e Kenneth C. Laudon 2011
E-Commerce 2020-2021: Business, Technology and Society, Global Edition Kenneth C. Laudon 2020-08-17 Ecommerce 2021: business.technology.society 16E provides you with an in-depth introduction to the field of e-commerce.
We focus on key concepts, and the latest empirical and financial data, that will help you understand and take
advantage of the evolving world of opportunity offered by e-commerce, which is dramatically altering the way
business is conducted and driving major shifts in the global economy"
Plunkett's E-Commerce & Internet Business Almanac 2009 Jack W. Plunkett 2009-03 Market research guide to ecommerce and internet business a tool for strategic planning, competitive intelligence, employment searches or financial
research. Contains trends, statistical tables, and an industry glossary. Includes one page profiles of e-commerce and
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internet business firms - includes addresses, phone numbers, executive names.
Digital Business and E-commerce Management Dave Chaffey 2019
E-Commerce 2021 Kenneth Laudon 2021-04-28 For courses in e-commerce. The most up-to-date, comprehensive
overview of e-commerce today Lively and fun to read, E-commerce 2021: Business, Technology, and Society is an indepth, thought-provoking introduction to e-commerce focusing on key concepts and the latest empirical and financial
data. Hundreds of examples from companies such as Facebook(R), Google(R), Twitter(R), Amazon(R), Pinterest(R),
eBay(R), Uber(R), WhatsApp(R), and Snapchat(R) illustrate how e-commerce is altering business practices and driving
shifts in the global economy. The entire 16th edition has been updated through October 2020, and includes up-to-date
coverage of privacy and piracy, government surveillance, cyberwar, fintech, social local-mobile marketing, internet
sales taxes, and intellectual property. This title is also available digitally as a standalone Pearson eText, an easyto-use digital textbook. Contact your Pearson rep for more information.
Managerial Strategies and Solutions for Business Success in Asia Ord
ez de Pablos, Patricia 2016-11-22
Globalization, sustainable development, and technological applications all affect the current state of the business
sector in Asia. This complex industry plays a vital part in the overall economic, social, and political aspects of this
region, as well as on a larger international scale. Managerial Strategies and Solutions for Business Success in Asia is
an authoritative reference source for the latest collection of research perspectives on the development and
optimization of various business sectors across the Asian region and examines their role in the globalized economy.
Highlighting pertinent topics across an interdisciplinary scale, such as e-commerce, small and medium enterprises, and
tourism management, this book is ideally designed for academics, professionals, graduate students, policy makers, and
practitioners interested in emerging business and management practices in Asia.
Sams Teach Yourself E-Commerce Programming with ASP in 21 Days Stephen Walther 1996-04-20 The friendly,
tutorial style of Sams Teach Yourself E-Commerce Programming with ASP in 21 Days empowers you to create your
own online stores quickly and easily. Using online-proven methods, Stephen Walther, an expert e-commerce developer,
provides you with an understanding of online commerce applications, then guides you through the use of VBScript and
ASP's built-in objects, enabling you to create your own dynamic, database-driven e-commerce solutions. This book
does not stop at just creating the online store. The author teaches you to create order tracking systems, manage
advertising, create store reports, personalize the shopping experience and much more.
Electronic Commerce: A Managers Guide Kalakota 1997-09
Web Services Harvey M. Deitel 2003 Explains what Web services are and how they work, and discusses the benefits,
technologies, security standards, implementations, strategies, business models, and case studies of Web services.
E-commerce 2021-2022: business. technology. society., eBook, Global Edition Kenneth C. Laudon 2021-07-01 For
courses in e-commerce. The most up-to-date, comprehensive overview of e-commerce today Lively and fun to read, Ecommerce 2021: Business, Technology, and Society is an in-depth, thought-provoking introduction to e-commerce
focusing on key concepts and the latest empirical and financial data. Hundreds of examples from companies such as
Facebook®, Google®, Twitter®, Amazon®, Pinterest®, eBay®, Uber®, WhatsApp®, and Snapchat® illustrate
how e-commerce is altering business practices and driving shifts in the global economy. The entire 16th edition has been
updated through October 2020, and includes up-to-date coverage of privacy and piracy, government surveillance,
cyberwar, fintech, social local-mobile marketing, internet sales taxes, and intellectual property.
Management Information Systems: Managerial Perspectives, 4th Edition D.P. Goyal 2014 The 4th edition of this book
has been updated to meet the new requirements of the students, professors, and practitioners. This is an enhanced
version of the earlier editions. To update and enhance the coverage of the book, many chapters have been restructured,
and some new content/chapters have also been added. In addition, to have better engagement and learning outcomes for
the reader, certain new pedagogical features have also been added. NEW IN THIS EDITION • A new chapter on ‘Ethical
and Social Issues’ • Applications using MS-Access in the upgraded Chapter 5 – Data Resource Management • Concepts
on organisations in Chapter 2 – Information, Systems and Organisation Concepts • Concepts of e-Governance in
chapter 7 – e-Commerce, e-Business and e-Governance • Some latest trends and concepts in Chapter 4 – IT
Infrastructure • Concepts on Project Management in chapter 12 – IS development and Project Management KEY
FEATURES • Some new cases have been added, and various case studies from the earlier edition have been updated • New
pedagogical elements, such as Objective-type Questions, True/False Questions, Review Questions and Assignments
have been added in chapters • Glossary has also been incorporated to get a quick understanding of the terms used in the
book • Instructor support has been added on the web through Online Resources
Frontiers of Electronic Commerce Kalakota 1996-09
Valuepack Dave Chaffey 2006-07-01 E-Business and E-Commerce, 2/e A comprehensive assessment of the management
issues faced in implementing e-business solutions, this book is suitable for students or practitioners of e-business, ecommerce or e-marketing at any level. The second edition of this successful book continues to draw on perspectives and
models from disciplines as diverse as information systems, strategy, marketing, operations and human resources
management to examine the topic of E-business and E-commerce. This text is accompanied by a regularly updated
companion website that hosts additional lecturer and student materials, such as powerpoint slides, additional case
studies, multiple choice questions and web links. An accompanying Online Course is also available. Relationship
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Marketing: Exploring relational strategies in marketing, 2/e Relationship Marketing: Exploring Relational Strategies in
Marketing, 2e comprehensively examines relationships in marketing and how these influence modern marketing strategy and
practice. Based principally on the concepts and theories surrounding relationship marketing, John Egan critically
reviews and analyses what has been described as & ‘marketing & ’s new paradigm & ’.
E-business and E-commerce Management Dave Chaffey 2004-01 This volume covers business models, theoretical tools
and international aspects of e-business and e-commerce.
E-Business and E-Commerce with Success in Your Project Dave Chaffey 2004-06-10 'This is a splendidly fresh and
clear account of the main political events in England between the Norman Conquest and King John's Magna Carta.'
Michael Clanchy FBA, Emeritus Professor of Medieval History at the Institute of Historical Research, University of
London 'Lucid and perceptive, striking an effective balance between primary andsecondary authorities, Huscroft's book
is both a significant statementin its own right and an ideal introduction to other work in the field.' Professor David
Carpenter, Kings College London 'Ruling England' is about the exercise of political power in England at a time of
formative change in the country's history. Framed at one end by the Norman Conquest and at another by Magna Carta,
it describes what happened, why and with what consequences in politics, government, law and the church. It analyses
developments from a royal perspective and focuses on the policies and priorities of the English kings, the limitations of
the political system within which they operated, and the efforts they made to expand their power. It explains how the
ruler of the most sophisticated kingdom in twelfth century Europe was eventually compelled to submit to the
humiliation
Pearson Etext E-Commerce 2019 Kenneth C Laudon 2019-06-24 The most up-to-date, comprehensive overview of ecommerce today. Lively and fun to read, E-commerce 2019: business.technology.society is an in-depth, thoughtprovoking introduction to e-¿commerce focusing on key concepts and the latest empirical and financial data. Hundreds
of examples from companies such as Facebook(R), Google(R), Twitter(R), and Amazon(R) illustrate how e-commerce is
altering business practices and driving shifts in the global economy. The entire 15th edition, including its data, figures,
and tables, has been updated through October 2018. It has up-to-date coverage of key topics in e-commerce today,
such as privacy and piracy, government surveillance, cyberwar, social-local-mobile marketing, Internet sales taxes,
and intellectual property. For courses in e-commerce. Pearson eText is a simple-to-use, mobile-optimized, personalized
reading experience that can be adopted on its own as the main course material. It lets students highlight, take notes,
and review key vocabulary all in one place, even when offline. Seamlessly integrated videos and other rich media engage
students and give them access to the help they need, when they need it. Educators can easily customize the table of
contents, schedule readings and share their own notes with students so they see the connection between their eText and
what they learn in class -- motivating them to keep reading, and keep learning. And, reading analytics offer insight into
how students use the eText, helping educators tailor their instruction. NOTE: This ISBN is for the Pearson eText
access card. For students purchasing this product from an online retailer, Pearson eText is a fully digital delivery of
Pearson content and should only be purchased when required by your instructor. In addition to your purchase, you
will need a course invite link, provided by your instructor, to register for and use Pearson eText.
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Intelligent Systems and Technologies Horia-Nicolai Teodorescu 2009-07-07 Intelligent systems and technologies are
increasing finding their ways in our daily lives. This book presents a sample of recent research results from key
researchers. The contributions include: Introduction to intelligent systems; A Fuzzy Density Analysis of Subgroups by
means of DNA Oligonucleotides; Evolution of Cooperating Classification Rules with an Archiving Strategy to
Underpin Collaboration; Designing Agents with Dynamic Capability; Localized versus Locality Preserving
Representation Methods in Face Recognition Tasks; Invariance Properties of Recurrent Neural Networks; Solving
Bioinformatics Problems by Soft Computing Techniques; Transforming an Interactive Expert Code into a Statefull
Service and a Multicoreenabled System; Ro-WordNet with Paradigmatic Morphology and Subjectivity Mark-up; Special
Cases of Relative Object Qualification using the AMONG Operator; Effective Speaker Tracking Strategies for Multiparty Human-Computer Dialogue; The Fuzzy Interpolative Control for Passive Greenhouses; GPS safety system for
airplanes; 3D Collaborative Interfaces for E-learning; Open Projects in Contemporary E-Learning; Software Platform
for Archaeological Patrimony Inventory and Management. The book is directed to the graduate students, researchers,
professors and the practitioner of intelligent systems.
INTRODUCTION TO INFORMATION TECHNOLOGY RAJARAMAN, V. 2018-01-01 his textbook is designed to teach a
first course in Information Technology (IT) to all undergraduate students. In view of the all-pervasive nature of IT in
today’s world a decision has been taken by many universities to introduce IT as a compulsory core course to all
Bachelor’s degree students regardless of their specialisation. This book is intended for such a course. The approach
taken in this book is to emphasize the fundamental “Science” of Information Technology rather than a cook book of
skills. Skills can be learnt easily by practice with a computer and by using instructions given in simple web lessons that
have been cited in the References. The book defines Information Technology as the technology that is used to acquire,
store, organize, process and disseminate processed data, namely, information. The unique aspect of the book is to
examine processing all types of data: numbers, text, images, audio and video data. As IT is a rapidly changing field, we
have taken the approach to emphasize reasonably stable, fundamental concepts on which the technology is built. A
unique feature of the book is the discussion of topics such as image, audio and video compression technologies from
first principles. We have also described the latest technologies such as ‘e-wallets’ and ‘cloud computing’. The book is
suitable for all Bachelor’s degree students in Science, Arts, Computer Applications, and Commerce. It is also useful
for general reading to learn about IT and its latest trends. Those who are curious to know, the principles used to
design jpg, mp3 and mpeg4 compression, the image formats—bmp, tiff, gif, png, and jpg, search engines, payment systems
such as BHIM and Paytm, and cloud computing, to mention a few of the technologies discussed, will find this book
useful. KEY FEATURES • Provides comprehensive coverage of all basic concepts of IT from first principles • Explains
acquisition, compression, storage, organization, processing and dis-semination of multimedia data • Simple explanation
of mp3, jpg, and mpeg4 compression • Explains how computer networks and the Internet work and their applications •
Covers business data processing, World Wide Web, e-commerce, and IT laws • Discusses social impacts of IT and career
opportunities in IT and IT enabled services • Designed for self-study with every chapter starting with learning
objectives and concluding with a comprehensive summary and a large number of exercises.
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